
From Broad Vision to 
Concrete Catalog Language

How the Department of Advertising Applied Assessment Data to 
Create Substantive Program Change



It started years ago (2015)…



And continued (2016)…
• “refreshing the 

major… 
• with new visions for 

leveraging current 
strengths…

• specifically a two-
track program”



Meanwhile, in Compliance Assist…

• Regular cycle of 
data collection, 
analysis, faculty 
discussion, and 
program response



Sticking to the “Plan”



Assessment data as catalyst



Two years later (2017)…

• Retreat to bring it 
all together
– new and revised 

courses
– improved curricular 

flow
– better use of 

resources
– (eventually, better 

plan for 
assessment)



ADV 3500, Digital Insights
• What’s wrong?
• How to improve?
• Course assessment
• Course content
• Departmental vision 

for new curriculum
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ADV 3500, Digital Insights
• ADV 3500 Advertising Research

• The acquisition, evaluation and 
analysis of information for advertising 
decisions. Emphasis on understanding 
the scientific method, developing 
explicit and measurable research 
objectives, selecting appropriate 
methodologies and analyzing data.

• ADV 3500 Digital Insights

• The acquisition, evaluation, analysis, 
and interpretation of data for 
communication and persuasion 
decisions in different social and 
cultural contexts. Emphasis on 
understanding of the ecology of the 
digital world and culturally diverse 
society, learning analytic tools and 
research methods, interpreting and 
communicating analytics results, and 
generating insights for strategic 
recommendations. 



ADV 3001, Advertising Strategy
• Rethinking ADV 3001  

– problem-solving, strategic 
thinking, and persuasion 
techniques

– revised to emphasize case 
studies & projects to engage 
audiences in diverse 
marketplaces 



ADV 3001, Advertising Strategy
• The case method

– a structured, field-tested 
approach to decision-making 

– a practical and useful method 
for addressing a variety of 
communications management 
issues



And the payoff… (2018)



Discussion


	From Broad Vision to �Concrete Catalog Language�
	It started years ago (2015)…
	And continued (2016)…
	Meanwhile, in Compliance Assist…
	Sticking to the “Plan”
	Assessment data as catalyst
	Two years later (2017)…
	ADV 3500, Digital Insights
	ADV 3500, Digital Insights
	ADV 3001, Advertising Strategy
	ADV 3001, Advertising Strategy
	And the payoff… (2018)
	Slide Number 13

